7z N\

ﬁ@)})} NewsMediaWorks
NEWS MEDIA REPORT
ENGAGING
READERS
UNDER 35
AT SCALE

News media reaches
91% of under-35s




+ 5.8m under-35s read news media (919%)

NEWS MEDIA
REACHES

- 5.3m read digital news media (83%)

- 3m read newspapers (47%)

91% OF UNDER-35s
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ENGAGING READERS UNDER 35 AT SCALE



I ENGAGING UNDER-35s - Reaching 5.8m readers of the 6.4m Australians aged 14 to 34

ENGAGING READERS UNDER 35 AT SCALE



NEWS MEDIA IS READ BY 5.8M OF THE 6.4M

AUSTRALIANS AGED 14 TO 34

ENGAGING READERS UNDER 35 AT SCALE



NEWS MEDIA IS READ
BY 91% OF UNDER-35s

News media reach by age band (%)
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Totals (17.5m) 14 to 17 (0.9m) 18 to 24 (1.9m) 25 to 34 (3m) 35 to 54 (5.7m) 55+ (6m)
@ Total news media readers (17.5m) Digital news media (15.6m)
Print news media (12.2m) Print news media & digital news media (10.3m)
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Source : emmaTM, 12 months to October 2018. Readership based on last four weeks. Trends compared with 12 months to October 2017. Survey conducted by lpsos Connect, people 14+, Nielsen Digital Panel, October 2018, People 14+ calibrated to Nielsen Digital PAGE 5
Content Ratings data for the equivalent period. Numbers in brackets (m) on x axis and on the legend are news media readers.



